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BEHAVIOR AND FACTORS THAT EFFECTED PEOPLE OF CHOOSING LIFE-INSURANCE PLAN
IN SURIN PROVINCE
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Abstract

The purpose of this study is to study behaviors and factors that have influence on choosing life-insurance plan of people in
Surin province as well as to study the relation of marketing factors that have influence on choosing life-insurance plan of people in
Surin province. This research is a survey research which questionnaires are collected from 400 samples. This study analysis used
descriptive statistic method to explain the result of the study which is distributed frequency, percentage, mean and standard
deviation values. This proving of hypothesis used quantitative analysis method by testing relations with Chi-squared statistic
( C 2) tests with an average difference of statistical t-test and One-way Analysis of Variance at .05 level of significance which
concluded as follows:

Individual factor of the sample group found that the majority is males aged between 20-30 years old, graduated a Bachelor
degree, work as public company staff and earned income between 20,001-30,000 baht. Factors that effected people behavior of
choosing life-insurance plan in Surin province found that most people tended to signify combination of various marketing factors in an
overall at a high level, i.e. the most goes by staff (agent) then by price, service processing, product, physical features, distributional
methods and marketing promotion, respectively. Behavior of choosing life-insurance plan of Surin people shows that most people are
interested in 100,001-200,000 baht insurance premium. Most of people are currently owned 1 life-insurance plan and are wanted to
buy more insurance in the future. The majority is being clients offinterested in buying life-insurance plan from American International
Assurance Company. Most buy/interested insurance plan is a saving plan. The most important reason that has an influence on buying

decision is to ensured life of beloved one. Also, a person who has most influence in choosing insurance plan is oneself.



The hypothesis proving found that individual factor, i.e. gender, age, educated level, occupation, income, and
marital status are all related with behavior of choosing life-insurance plan in Surin province in many ways by significant statistic

at the level of .05.
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