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This research aimed to investigate Thai tourist's behavior and opinion toward
Koh Chang, Trat province. Four — hundred and five samples were Thai tourists traveling
to Koh Chang, Trat province. A questionnaire used as an instrument, which divided into
four parts: part | - demographic, including gender, age, marital status, level of
education, income, and occupation; part Il - traveling behaviors; part Il - opinion on
marketing mix in all 7 factors on Koh Chang’s tourist activities, related in five aspects
above; and part Illl - additional comments for development and improvement. The
statistical methods for data analysis composed of frequency, percentage, mean, and
standard deviation. The hypothesis were tested by t-test, one-way ANOVA and pair
comparison were introduced by Scheffe' and Dunnett’ T3.

Test results of relationship between personal behaviors of tourists found that
gender were associated with the number of times to come, receive information, and
place impressed, other factors were not relevant. Age was associated with the number
of times to come and the return visit were not relevant, other factors were relevant.
Marital status correlated with the number of times to come, receive information, and the
return visit were not relevant, other factors were relevant. Level of education, income
and occupation were not associated with a return to visit, but other factors were
relevant.

Test results for the comparison opinion of Thai tourists on Koh Chang, Trat
province, found that gender were different in products, the distribution channels and
service psychology, but other factors were not different. Age were different in promoting
the market, but other factors were not different. Marital status were different in places

and services, but other factors were not different. Levels of education were not different



in the prices and rates, but other factors were different. Income were different in places
and services, business partners, and the service psychology, but other factors were not
different. Occupation were different in products, the distribution channels, and the
promotion of market, but other factors were not different.
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